
MONTANA GOVERNOR'S OFFICE OF
OUTDOOR RECREATTON

Com pleted/Active/Ongoing projects:

Business recruitment
Examples-

Plan, collateral production, ongoing networking
Recreation asset communications as they relate to economic development
Out of state business contact and recruitment

ENVIRONMENTAL QUALITY
COUNCIL 2017-18

Sept. 13, 20'18

Business support
Examples-

Guides and outfitters, Chilton Skis, Sasquatch Fuel
Montana Outdoor Rec cluster
Business of Outdoor Recreation Summit- Whitefish Dec 4_5
lndustry/ Media projects ie: Honda, yamaha and Field & stream, etc.

Education

Examples-

Montana Ski Area Association Apprenticeship Program (MT's first outdoor rec program)
U n iversity/College program revisions a nd esta bl ishment

I nfrastructure
Examples-

Expansion of water recreation access points with DOT and FWp
Statewide Comprehensive Outdoor Recreation plan

Collaborative Outdoor Recreation lnfrastructure Strategy- community collaborative

Community assistance/outreach: Troy, West Glacier, Choteau/Teton pass, Flathead County, Kalispell
Butte, Lewistown, Billings, Glasgow, Bozeman, Great Falls, Glendive, Columbia Falls*, Bitterroot Valley*,
Lincoln*, Dillonx *trovel scholorships to notionol recreotion troil symposium

GoMTAdvisory Council- 53 applicants under review, L5-25 inclusively representing a broad array of
interests and expertise in the areas of industry, user groups, conservation and state agency, will advise
on areas of importance

outdoor Recreation lndustry Confluence - Accords 8 signatory states, state to state and national
collaboration on behalf of the outdoor recreation industry
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tA MoNTANA GovERNoR's oFFlcE oF

WdurDooR REcREATToN
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Rachel VandeVoort, Director, office of outdoor Recreation Governor's office of Economic Development

September,2018

Montana's Outdoor Recreation Economy Stats:

-8\o/o of Montana residents participate in outdoor recreation

-S7.1 billion in consumer spending (value of statewide agriculture crop, livestock, and poultry products

sold 54.3 billion)
-approximately HALF of consumer spending is RESIDENT

-71,000 direct jobs = L4%of working Montanans

-Nationally the outdoor recreation sector is twice that of pharmaceuticals and motor vehicles and parts

-Outdoor recreation employs more people than computer technology or construction

-Bureau of Economic Analysis calculates outdoor recreation as2%oof national GDP, utilitiesalt'SYo,

growing at 4.4% annually which is .8% faster than the rest of the economy

-1 community, 1 trail system build by residents for residents= whitefish community Trails 53'2 million in

new spending, 68 new jobs

Sources: ITRR, Heodwoters Economics, BEA, OIA; ovoilable upon request

Current Status:

L year on the job!

Montana was the 4th state to create the office; there are now L0 (UT, CO, WY, WA, MT, VT, NC, OR, Ml,

cA)

The office of outdoor Recreation was founded to ensure that our recreation resources continue to

thrive and provide opportunity for current and future generations. To further the growth of this industry

and safeguard the unique interests that enable its success, the Office of Outdoor Recreation serves as a

centralized point of contact and coordination for the broad outdoor recreation constituency-from

hunting and fishing, to snowmobiling, and downhill skiing. The office focuses on advocacy, policy,

support, and growing new opportunities within the outdoor recreation industry' This commitment

makes Montana an ideal environment to innovate, develop, test, and use products and services that will

determine the future of the industry and elevate the economies around it'

The Office of Outdoor Recreation's core purpose is to grow and enhance the outdoor recreation

economy. Key areas of focus reside in: establishment, support, enhancement and recruitment of direct

outdoor recreation businesses - those who make the gear, goods and experiences for and in outdoor

recreation; support the creation of outdoor recreation infrastructure and access- to include but not

limited to roads, campgrounds, trails, and habitaU support and enhance stewardship, conservation'

sustainable growth strategies as they relate to outdoor recreation infrastructure; support and enhance

education and technical workforce training as they relate to the outdoor recreation economy; and,

promote community health and wellbeing through outdoor recreation assets'

MoNTANAGoVERNoR,SoEFIcEos'oUTDooRRECREATIoN
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OUTDOOR RECREATION IS OUR MONIANA WAY OT LTFE
AND AN ECONOMIC POWERHOUSE FOR OUR STATE.

Creating more than 71,OOO jobs and generating $7.1 billion in consumer spending, outdoor recreation
helps diversify our economy, improves our quality of life, and strengthens our community wellbeing.
For many Montana communities, access to year-round outdoor recreation in our shared public lands
and water is an essential component of long-term economic development and community identity.
As more residents and visitors are active in Montana's great outdoors, stewardship of recreation
assets requires investment of time, energy, and money for healthier communities, economies, and
people.

THESE ACBIVIITES }.I,AKE UP TIIE OUTDOOR
RECBEATIO}I ECONOI,TY

CAMPING
RV campsite
Tent campsite
Rustic lodge

FISHING
Recreational
Recreational
non-fly

HUNTING
Shotgun
Rifle
Bow

OFF-ROADING
ATV
ROV
Dune buggy
4x4 and Jeep

ovoau
SNOw(SPORTS
Cross-country
skiing
Downhillskiing
Nordic skiing
Snowboarding
Snowmobiling
Snowshoeing
Telemark skiing

TRAIL SPORTS
Day hiking on trail
Backpacking
Rock or
ice climbing

Running 3+ miles
Horseback riding
Mountaineering

WHEEL SPORTS
Bicycling,
paved road

Bicycling, off-road
Skateboarding

WATER SPORTS
Kayaking
Rafting
Canoeing
Surfing
Scuba diving
Sailing
Stand-up paddling
Boating:

cruising,
sightseeing,
wakeboarding,
tubing,
kneeboarding,
waterskiing

WILDLIFE
VIEWING

.OUR AUALITY OF LIFE

IS DEFINED BY OUR

PUBLIC LANDS AND

ACCESS TO THEM, THIS

GIVES US AND OTHER

TECH COMPANIES

IN MONTANA A

DISTINCT COMPETITIVE

ADVANTAGE.

WE CAN RECRUIT AND

RETAIN TOP TALENT

SUCCESSFULLY WITHIN

AND OUTSIDE THE

STATE BECAUSE OF

THE WORLD.CIASS

LANDSCAPE THAT

SURROUNDS US."

LANCE TREBESCH, CEO
TICKETPRINTING,COM,

HARLOWTOWN
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MOTORCYCLING
On-road
Off-road
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Wages &
Salaries:

$2.2 billion
in wages and

salaries to
Montana
workers

I4ONTAHA
THE REST
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WESTERN RURAL COUNTIES
WTTH FEDSR,AL LANDS GROW FASTER

MONTANA'S OUTDOOR RECREATION
ECONOMY CONTRIBUTES:

Consumer
Spending:
$7.1 billion

in consumer
spending, more

than half of which
is contributed
by Montana

residents

r'lrr!i:a. ii \i' jii

Jobs:
71,OOO direct
jobs-more
jobs than in

manufacturing
and construction

combined

State and
Local Taxes:
$286 million
in state and
local taxes

IS CBOWING AND OUTPERFORMING
OT THE NATION
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Quality
of Life:

More than 8O%
of Montana

residents
participate
in outdoor
recreation

P€rsonal lncome Per Capita ln@me
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WHERE AND HOVI WE RECREAIE IN

PUBLIC TANDS IN MONTANA RECREAIION ON PUBLIC LANDS
CREATES JOBS

I 5.9 million National Parks 8,762

I 3,OOO

MONTANANS AND VISITORS RECREATE AND SPEND UONEY IN MANY WAYS

MONTANA BENEFITS OUR COMMUNITIES

ffi# .X.
ln 2017, anglers

spent $919.3
million in more
than 3.3 million

angling days

ln 2017, hunters
spent $389.2

million in more
than 2.6 million

hunter days

Cyclists spend an
average of $75/
day and stay in

Montana for eight
days, totaling
$600 per trip

Off-highway
vehicle users in
Montana spend

$2O8 million
per year

AIpine skiers
made an $83

million economic
impact in the

four-month ski
season of 2O1O

MANY MONTANA COUUUNITIES ARE INVESTING IN
OUTDOOR RECREAIION:
. The Whitefish Trail is associated with $3.2 million in new

consumer spending annually, supporting 68 jobs.

. Helena's South Hills trailsystem supports $4.3 million in visitor
spending annually, supporting 6O jobs.

. Great Falls developed 60 miles of trail along the Missouri River in
a public-private partnershiP.

. Three Forks spent $1 million to develop the Headwaters Trail
System, which is attracting growth to the community.

. Dillon's trail system is being designed for residents and
community health.

. Hamilton and Missoula are working to connect the two
communities with the So-mile Bitterroot Trail, which is estimated
to create an $11.4 million benefit for the region.

. Glendive uses access to nearby Makoshika State Park as an
economic development strategy.

. Malta is developing trail connections to the Missouri River to
improve resident health and physical activity.

. Ovando and Twin Bridges have both made small financial
investments to attract cycle tourism, which both communities
say provides economic benefit to their communities'

,ACCESS TO THE MONTANA

OUTDOORS IS A CAMPETITIVE

ADVANTAGE TO ATTRACT

TOP TALENT AND BUILD A

CULTURE THAT RETAINS HIGH

PERFORMING PEOPLE.''

-ALI KNAPP,
WISETAIL, AOZEI'4AN
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